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MESSAGE FROM

MANAGING
DIRECTOR

DEAR COLLEAGUES,

Welcome to the first chapter of our Innotality Newsletter!

This Newsletter serves as one of our com-
munication means to inform our members of
staff about how our businesses are perform-
ing as a whole and how other departments
are contributing to such performances for a
particular period of timeframe — this will be
twice per year.

For this first chapter in particular, you may
want to share the results of your success
stories within your own department, and
other departments also want to share their
achievements with you. | hope you will
appreciate those outstanding activities that
our teams have done during the first half of
the fiscal year from October 2015 to March
2016.

| personally observe that our teams have
been working collaboratively with ownership,
innovative ideas, and knowledge sharing to
develop those who are in needs of support,
and inspiration to our team members to
believe that everything is always possible.
Without the momentum of our great
teamwork, we wouldn’t be here today
celebrating our success and YOU, yourself,
are the integral part of this success.

| am proud to share with you that with efforts
being put by everyone, Innotality has grown
from an eight-room Borei Angkor Villa since
1997 to a progressive healthily growing

multi-business corporation today, managing
hotel businesses of Borei Angkor Resort &
Spa, The Privilege Floor @BoreiAngkor,
Lotus Blanc Resort, The Privilege Floor
@Lotus Blanc, and non-hotel businesses
such as Gloria Jean’s Coffees Siem Reap
and The Hashi Japanese Restaurant.

Behind the rapid growth of our company,
there is a relentless drive by each and every
one of us who believes and lives our
company’s core values (Pride, Mudita,
Creaginality, Legacy, and Progress) toward
the company’s vision and mission.

On behalf of our Board of Directors, | would
like to take this opportunity to thank every-
one for your continuous hard works and
contributions. We look forward to achieving
more in time to come.

“Good luck comes only when preparation
meets opportunity”; so, | wish you good
luck and let’s grow together as a family of
Innotality.

Please enjoy the readings!

Best Regards,

Finan KHIM
Managing Director

Message from Managing Director
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BOREI ANGKOR BEING THE MOST
CHOSEN HOTEL TO STAY

IN CAMBODIA

We are proud that one of our Innotality
properties, Borei Angkor Resort & Spa, is
the most reviewed hotel in Cambodia on
TripAdvisor, which is the most credited
review page by worldwide travelers.

With the total of more than 3,400 reviews,
we achieve 96% of our customers’ satis-
faction. It gives our popularity ranking a
boost as being THE MOST CHOSEN

Borei Angkor Resort & Spa

HOTEL to stay while visiting Siem Reap.

This makes one of our dreams come true for
what we have chosen the right company to
work for while most guests also make their
right choice to stay with us. What a pridel!

This can be counted as our inspirations in
reflection to our hard work and efforts being
put over the past years and committed to
living up with the Khmer Hospitality at its
finest to the world.
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GUESTS ENJOY

EXTRA SERVICE
PROVIDED BY THE POOL

Can you guess where is the best place to
chill on the hotel premise after a long tiring
day from temple visit? The answer that all

the guests would say is the “swimmin pool”.

Our Tropicana Pool, the 2™ best in Asia, is
the heart of the Borie Angkor featuring
Khmer cuisine and pastries served from our
Aha Rosil bistro.

Since December 2015, we have been
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providing an extra service to every resident
who comes to use the pool during the heat
of the day with the refreshing welcome cold

towel and a complimentary fresh fruit

skewer. By doing so, we believe we could
enhance guest experience and we notice
that guests really appreciate for this offer
with their smiles from our waiters.
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PREMIUM COCKTAILS

SURPRISES PRIVILEGE RESIDENTS

The Privilege Floor @Borei Angkor takes
an initiative to come up with something
called “Premium Cocktails”. The idea is
created to surprise our privilege guests in
their special occasions such as honeymoon,
anniversary, birthday, traveling with a large

family, and those who stay very long.

The Premium Cocktails usually takes place
at our rooftop Damnak Lounge at least 3 to
4 times per month and it is completely
different from the daily Happy Hours as
guests are provided with something extra
such as a live bar counter, more choices of
canape, and with a Resident Host Manager
standby ready to make the fun of the day.

With this idea, we could see the joy and fun
through guest happiness while they are
staying with us. We are hoping to come up
with something new and enjoyable for our
privilege residents in the near future.
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3 TYPES OF FRUITS
THAT MOTIVATE GUEST’S MOOD

On top of what is the so-called “fruit basket”
setup to welcome every privilege guest’s
arrival in the room, The Privilege Floor
@Borei Angkor team go with something a
little extra to provide the main three types of
fresh fruits of Bananas, Apples, and
Oranges right in front of the elevator.

The idea is to supplement on the guest
motivation as we display these three types
of fruits with the quotes.

e Banana: if you eat banana early in the
morning, you will get the energy for the
temples tour whole day

» Apple: if you eat an apple each day, it will
help clean your teeth and kill smell in your
mouth

e Orange: Chinese belief says, if you take
one orange along with you and eat it, you
will be lucky the whole day.
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was setting

was on his full plated tray to serve

guests dinner ' ( Pretty warm out there
( A bit heavy and still smile)




LET’S ENJOY THE MOMENTUM
AT LOTUS BLANG AND

THE PRIVILEGE FLOOR @LOTUS BLANGC

Unlimited complimentary gift is given out  The smile —is their FREE Gift!
now by every talent of Lotus Blanc Resort  We believe this naturally born gift is a great
and The Privilege Floor@Lotus Blanc. source for everyone to win guests’ hearts.

These snapshots were taken at various
occasions when our talents were on a
preparation stage for certain activities.

Feel free to receive some from them... If you
do not have one, they will make sure it is
available for you too.
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| up for sunset cocktail . )
was on her daily routine

L and her smile was inspiring.
and still enjoyable)

(Not because of she was shy with Camera)
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THE TURQUOISE,
THE GREEN, THE BLUE,
THE WHITE,

THE QUALITY!

The language is not commonly heard or
used in the hotel’s positions, yet they are
picked up to be used — in a humor way,
within our small community of Lotus Blanc
Resort.

Here is the meaning! Some snapshots while
they are on their own and not caring who is
watching and only keep focusing on the
best result... and they’'ve MADE it for
Festive Seasons — Water Festival, Christ-
mas & New Year 2016! This is the quality.

“Quality means doing it right when no one
is looking.” ~ Henry Ford
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THE PRIVILEGE FLOOR @LOTUS BLANC!

Welcome home away from home... is
often heard upon arriving at The Privilege
Floor @Lotus Blanc!

Mr. Jacky, Our Resident Host, was called
Jacky Chan and asked to perform some
martial art by Mrs. Stewart Rowell during
her check out date on 2 November 2015.

It might be weird for hotel employees to
present such gesture with guests. However,
there was a certain moment where resident
host and guest becomes friend and both
could enjoy the truthful experience.

The recipe behind our ultimate experience
is not just serving as guest but as our
friends and family members!

There is not always one standard in
Customer Service and any standard can do
the difference if we only twist it just a little bit
more creative on the service that ultimately
makes the guest happy at the end of the day.

Our Standard is our guest/family member/
friends happiness.
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Gloria Jean’s Coffees is the international
coffee brand that first arrived in Cambodia
in 2010. In 2015, the first Gloria Jean’s
Coffees store in Siem Reap was opened on
Wat Bo street and the second one was
opened in February 2016 on Sivatha road at
the opposite corner of ACLEDA Bank.

The opening of the Gloria Jean’s Coffees
stores had brought us the experts of inter-
national coffee standard that we can learn
from.

Beside the best coffee in town, we also
offer freshly made bakery and also have
50% discount every day from 6.00pm to
make sure our cakes are freshly refilled
daily.

Our team members are young, dynamic,
and talented. They are willing to learn and
offer the best service to customers.We are
proud to work for Gloria Jean’s Coffees as
well as to be part of Innotality family.

We hope to get more support from all of you
too.

Beside ourhard work, we play hard too.The
team always find good time after work to
celebrate our achievement together as well
as to appreciate each other’s hard work.

We are looking forward to more challenges
in the coming months.
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THE PRE-OPENING & SOFT LAUNCH OF

THE HASHI

RE-LOCATION

Founded in September 2012, The Hashi
was created out of the passion for bringing
exceptional dining experience and premium
fusion between traditional and modern
Japanese food to add up vibe to Siem
Reap. The Hashi gained reputation quickly
and climbed to the top for being the best
Japanese restaurant in Siem Reap.

10 days before moving to new location, on
Wat Bo Street next to Gloria Jean’s Coffees,
The Hashi team hard worked hand in hand
to move equipment from our old location.
We help each other to make sure our place
is hygienic, nice, and clean making us feel
excited to work at such an inviting cool
place. It was very tiring for all of us, but we
didn’t forget to celebrate our achievement
together after work was done.

The marketing campaign of the pre-launch
and soft-launch went phenomenal with the
main communication touch points through
the Remarque (tuk-tuk) banners, premium
light boxes at Pub Street, SMS and emails
marketing, website, social media, two

advertorials on Sabay and Khmerload, and
many more...

Since the first day of The Hashi reopening
on a new location, we witnessed the great
success of the soft-launch and got tremen-
dous support from our existing and new
customers as the restaurant was fully
seated almost every day. We promise to
deliver great food and best service in town.
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THE NIRANN
SHARE LOVE
DOUBLE LOVE

The NIRRAN is a souvenir shop selling-
sculpture, accessories made from wood,
stone, silver and copper including the
clothes scarf and jewelry made from silk by
our local people. We are not only the souve-
nir shop. We are also sharing our arts and
design, culture and civilization of the Khmer
empire and the beauty of Cambodia.

The NIRRAN has two outlets located in two
different properties, Borei Angkor Resort
& Spa and Lotus Blanc Resort.

In February, the NIRRAN launched the
special promotion “Share Love, Double
Love”. All the residents can get 10%
discount from the com-
bined pur- chase of three
items. Plus, for every
twenty five dollars
purchase we donate one
dollar to Kantha Bopha
Children’s Hospital.

In the coming season, we
will introduce our new
range of products with
our unique design to
distinguish ourselves from
generic products sold at
the market. The fusions of
traditional and modern art
substances will be shown
in our new collection by
Khmer New Year.
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A PRIVILEGE DINNER HOSTING
~OR GAMBODIA’S TOP LEADER

In early 2016, we are very honored to be a
selected resort to arrange a privilege dinner
hosting for one of Cambodia’s Royal Gov-
ernment Top Leaders, Samdech Akeak
Moha Ponhea Chakrei Heng Samrin, Presi-
dent of the National Assembly of Cambodia,
Honorary President of the Cambodian
People's Party (CPP) during his official

mission to Siem Reap.

Our culinary team of renowned master chefs
take the opportunity to design a creative menu
of traditional and contemporary Khmer deli-
cacies to tantalize the most discriminating
palates of our most honored guests and his
colleagues.
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BOREI ANGKOR RESORT & SPA
INTRODUCES WORLD’S AMAZING
PRODUCT 10 TA PARTNERS

In February 2016, we invited 25 travel
agents to join in our presentation of temple
dinning product showcase which takes
place at Borei Angkor Resort & Spa’s
Bokor Ball- room.

With impressions from our
partners through the briefing
conducted by our managers,
we hope we will gain more
trust and support in terms of
product and service quality
for exclusive fine dining at
the specially  selected
venues of Siem Reap’s
iconic temples.

Since 2005, Borei Angkor
Resort & Spa has been the
most selected caterer for
special dinners and cultural
shows at the Angkor temple complex and
our experienced banquet team ensures
excellent quality and services to meet the
highest standards of all clients’ expecta-
tions.
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BOREI ANGKOR RESORT & SPA
BOASTS THE KHMER HOSPITALITY
THROUGH ITB-BERLIN IN GERMANY

Borei Angkor Resort & Spa this year joins
the world’s biggest travel trade fair, the
ITB-Berlin in Germany, with our own branded
booth for the first time as we also join hands
with the Ministry of Tourism to help promote
and present our culture through the finest
Khmer Hospitality to the world.

This business trip, which is made by our
Group Director of Sales & Marketing, allows
us to meet with new clients and build up
long term relationship with new potential
travel agent partners in order to discuss
potential deals that may possibly bring back
with more customers to our businesses in
the near future.
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CELEBRAIE
EARTH HOUR

TO DONATE FOR CHARITY

Recently in late March 2016, Borei Angkor
Resort & Spa and Lotus Blanc Resort
continue to go on with our second year
initiative to invite guests to join in the Can-
dlelit Gala Dinner to celebrate the tenth

year campaign of the Earth Hour — a time
when more than 162 countries around the
globe join hands to switch off the lights for
one hour from 20:30 to 21:30 local time.

100% profit made from this event from the
two properties is donated to Kantha Bopha
Children's Hospital in Siem Reap where half
a million Cambodian children are treated
free of charge and a hundred thousand are
seriously ill every year.
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CHRISTMAS & NEW YEAR'’S EVES
DECORATION ATTRACTS CROWDS EVERY YEAR

In December 2015, there
was another one of the
biggest events of the
year that Borei Angkor
Resort & Spa and
Lotus Blanc Resort
were both branding our
hotel facades with the
Christmas & New Year’s
decorating themes.

It was not our first or se-
cond, but fifth year that
Borei Angkor Resort &
Spa has been conse-
cutively decorating the
themes differently from year to year as part
of beautifying the city of Siem Reap and we
saw hundreds of local residents and Cam-
bodian tourists and our International guests
forming a big crowd right in front of the
hotel just to take pictures and share on their
Facebook as their memories of the year.

Since 2012, we noticed that there were a

few other hotels in town starting to join us in
decorating this international festive theme
making the city of Siem Reap brightly
beautiful at night. We also invited guests to
join in the Christmas and New Year’s Eves
parties by the poolside of both properties
and the events went very well.
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CORPORATE CLIENTS
ENJOY CATCHING

“MICE”

AT
BOREI ANGKOR
RESORT & SPA

What pops up in your head when the first
time you hear people say “MICE”? Perhaps
you may picture small animals being

Sales and Marketing

BONSATUNG IR Geofrey 8 IANAKT  Julie
McGregor HifMuARUises Mivyius Gim:ain
AumnuGnAyi %ﬁmmsgn};jﬁimmmﬁmimimﬁ'j
f'uffgmmmﬁm ifhiffsunhuasit Shwmsdida
rutedIISig)a ShwRRURINUMYIT

chased by a cat or a dog, right?

Well, the fact is, MICE is one of backbone
functions of the company to drive second-
ary revenue stream and is part of Sales &
Marketing Department to arrange for Meet-
ings, Incentives, Conferences, and Exhibi-
tions.

With the service quality provided by our
professional event management team,
Borei Angkor Resort & Spa has been
chosen as the leading meeting and event
planner and we recently received a number
of appreciation letters from Professor
Vincent Craig from Australian National
University and Geoffrey & Julie McGregor, a
very happy newlywed couple from New
Zealand. More appriciation to come!
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THE CAMBODIAN'S WATER FESTIVAL IS CELEBRATED

In November 2015, there was such a mean-
ingful night that Borei Angkor Resort& Spa
and Lotus Blanc Resort were the only first
hotels in Cambodia to invite guests to
enrich a cultural experience of how it was
like to celebrate the Cambodia’s cultural
moon salutation during the second day of
Cambodian's Water Festival.

It was also spectacularly our second year
that we took part in sponsoring two male
and female racing boats as well as branding
our illuminated float of Borei Angkor Resort
& Spa over Siem Reap river.
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INNOTALITY ESTABLISHES
A GREENER WORKING ENVIRONMENT
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Innotality aims to assess environmental
impacts throughout the lifecycle of tourists
and our employees’ establishments and
operations including the planning and
design phase to ensure that negative
impacts are reduced to the minimum while
maximising positive ones.

Our Insight and Planning team has created
Online Approval on Intranet to minimize our
booking form printings and use one-side
printed papers for recycling printing. The
e-approval process has played a very
crucial role to cut down the number of
papers used for such forms throughout the
entire company.
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INNOTALITY LAUNCHES NEW PRODUCT OF
ONLINE FLEET MANAGEMENT

The team recently has launched the Fleet
Management system for our concierge at
Hospitality Desks to minimize the current job
complexity and improve the operations flow
of managing cars and drivers more effec-
tively and efficiently. It is another milestone

of remarkable achievement that our Insight
and Planning team has been working with
concierge team to develop the online fleet
arrangement system, which help to provide
a timely and efficient management of our
daily concierge operation.
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MUDITA SPA AT INTERNATIONAL
ANGKOR WAT HALF MARATHON

[t was the first year that the Mudita Spa
joining in the 20th International Angkor
Wat Half Marathon on a beautiful sunny
Sunday, December 6, 2015 by setting up
our branded spa booth and offering a free
massage to local and international runners.

During the event, we
also gave away some
hundreds of 25% coup-
ons discounted on any
massage and treat-
ment at the Mudita
Spa at Borei Angkor
Resort & Spa. Our first
year participation was
very successful as the
number of visitors who
came to our booth
turned out very well
and really enjoyed the
free service we provi-
ded. Unfortunately, we
could not accommo-
date many more run-

ners for the massages as the space was
very limited.

We look forward to joining the 21st event
and make it bigger again in this upcoming
December 2016.
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THE FIRST ECO-BUSINESS AWARDS EVER
PRESENTED BY THE PRIME MINISTER

Borei Angkor Resort & Spa takes pride in
winning the two prestigious awards of
"Social Welfare and Cultural Heritage" and
“Entrepreneur" which are honorably ever
initiated and presented by the Cambodian
Prime Minister Samdech Akeak Moha Sena
Padey Techo HUN SEN.

Without a long-committing momentum  of
hard work from each of our family members,
we wouldn't be here so proud today of
being part of the winning organization. We
are even working harder in order to get
more awards in the coming years.
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OTA PARTNERS CAN'T STOP GIVING THEIR
RECOGNITION AWARDS TO INNOTALITY PROPERTIES

During the first and second quarters of 2015
-2016, Innotality takes pride in winning a
number of outstanding awards from our
potential online travel agent partners given
to our Innotality properties that embody the
best qualities of the online hospitality industry.

2015 Award
.I Tha Privilege Floor alotus Bianc |

The Agoda’s Gold Circle Award 2015 goes
to two out of our four properties — Borei
Angkor Resort & Spa and The Privilege
Floor @Borei Angkor.

On the other hand, the Booking.com’s
Award of Excellence 2015 is also
presented to The Privilege Floor @Lotus
Blanc achieving an overall review score of
9.4 and The Privilege Floor @Borei Angkor
at 9.3 followed by Lotus Blanc Resort and
Borei Angkor Resort & Spa at 9.2 and 9.0
respectively. Furthermore, Borei Angkor
Resort & Spa also wins as the Outstanding
Hotel Partner.

Meanwhile, Expedia.com eventually
presents its Token of 2015 Award to Borei
Angkor Resort & Spa as its Top Revenue
Producer and Lotus Blanc Resort as its
Top Room Night Producer.

Last but not least, we also receive another
recognition from Hotels.com with the 2015
Outstanding Guest Review Score of 4.9
out of 5 given to The Privilege Floor @Borei
Angkor, and 4.6 to Borei Angkor Resort &
Spa and Lotus Blanc Resort.

2015 Award
Anghkor Resort & Spa |

Z ,f,"?’,i
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WEBSITES ARE NOW

MORE RESPONSIVE &
FRIENDLY TO HUMAN

Running a business these days is very
important to have a website. Imagine if you
have a hotel without it, it's becoming difficult
when the world is dominated by Internet
and high technology.

Sales and Marketing

We have our online marketing team who are
capable of building a website that moves
from traditional statics to a more responsive
template across all devices for all the
businesses of Innotality.

Lately, we successfully revamped a new
development website of Borei Angkor

CHECHK AVAILABILITY

Check-n:

Check-Out:

Rooms: Adults: Children:
P m|[r W =

Promotion Code:

Iodify or cancal

A rESEn/EnEr

Our exceptional services are rewarded as most re
by cur Mudita-at-heart staff members.

Our ultimate joy is to make yeur stay more than ju
Angkor Resort & Spa as one of the best places to



Resort & Spa and eventually launched
other two new websites of Damnak Lounge
Fine Dining and Mudita Spa that allow
online travelers to find us through search
engines (Google, Yahoo, Bing, etc.) and
book us through our own websites. Having
an exceptional website ready does not stop

us from there, the team will technically
continue to optimize it more in order to
make sure that the website is more search-
able, visible, and friendly to online customers.

T: +B55 B3 080 300 | E: mic@boreiangkor.com | Contact Us

commended accommaedation in Siem Reap by cur guests reviews on TripAdvisor as their happiness is derived

/ 2016 \

TRAVELLERS' '

CHOICE

\
NOOA
tripadvisor

Most Reviewed
Hotel in Cambodia

st accommodation, but rather with a memorable experience while visiting Angkor Wat and that makes Borei
‘siay in Siem Reap -- 8 truly Cambodian 5 star hotel in Siem Reap Cambedia.
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“DAMNAK LOUNGE FINE DINING”

The Damnak Lounge Fine Dining located
on first floor of Lotus Blanc Resort was
initiated to launch its opening from October
2015 onwards. The marketing activities
have been undergoing viral ranging from
Remarque’s (tuk-tuk) banners, leaflets, and
advertisement on Siem Reap guidebook to
online presence of own website, social
media, TripAdvisor, and Kambodia Resident
Card.

With the great success of our initiated
marketing plan together coupled with the

operational excellence from our F&B team,
the Damnak Lounge Fine Dining is favora-
bly chosen by our satisfied diners as the top
restaurant on TripAdvisor among other 577
restaurants in Siem Reap.

So far, we also welcomed famous local and
international celebrities such as American
signer Amanda Wood and Cambodian
model Mean Sonyta and we look forward
to welcoming more visits from other distin-
guished guests in the near future.
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SAFETY OF
EMPLOYEES & GUESTS

IS OUR TOP PRIORITY

Safety of our employees and guests is
always on top of our priority. We never
know in advance when an unexpected
incident will happen, but we know what
cause it and how to prevent it from happening.

In the worst case of fire, lives and properties
will be at risk. However, understanding how
to prevent them from happening and what
to do when it's on fire will help us reduce
that risk.

At Innotality, we create the environment of
safety and well-being for the employees
and the guests working and residing inside
our properties. As part of our safety mechanism,
we ensure staff are well trained and regularly
refreshed to enhance their knowledge and
skills of firefighting to safeguarding them-
selves, the guests and their properties. In
February 2016, another series of refreshing
training was conducted with the participa-
tion from 59 employees, including our man-
agement team. Please reach out to your
managers if you may have any doubt of
what cause fire and what you are supposed
to do in the event of fire.

Save yourself, your family, your houses, our
guests and Innotality’s properties from fire
—learn firefighting!

Human Resources
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YOU ARE

INNOTALITY’S FAMILY
WE CARE ABOUT YOU!

With the heartfelt sympathy and profound
wisdom from Lok Chom Teav Naline KUQY,
we have the “Pregnancy Blessing” program
for our female colleagues. “Nothing can

Human Resources

uanmjnsjaaniuas INNOTALITY

i waGagAMnoIMmsHn !

describe the efforts and sacrifice that
mothers make for us. Just at the stage of

pregnancy alone, mothers experience
many complications. They opt for a road
filled with hardships that no men on earth
can ever fully comprehend” she advises.
Thus, regularly we have visited our female
colleagues with their new born baby and
wishing them all the best and healthiest.
More than that, to congratulate them, $100
in cash and 100% of their salaries are
offered during their maternity leave.

We also visit and take care our colleagues
who have accidents, sicknesses and other
difficulties. Recently we have visited our
colleagues who got work-related accidents
which is covered by National Social Security
Fund (NSSF) as per the current insurance
coverage policy.

We are Innotality’s family. We care about each
other in both professionally and personally.
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YOUR IMPORTANT DAY
IS REMEMBERED AND CARED

The workplace, to some
extent, is regarded as
a second home where
you spend most of your
time in. Like home we
want you to feel warm,
respected, loved and
cared since you are part
of our Innotality family.
We, the management
team and all our associ-
ates, always remember
your important day as
we participate and celebrate for your birth-
day. We want to make your special day
memorable; hence, we take about two
hours break just to enjoy and have some
fun with you. We play, we sing happy birth-
day song for you, we have a photo taken
together with you and then we can have
very delicious snacks together. You can’t

imagine how important you are to this
family; therefore, we want to let you know
that we always care about you, no matter
who you are, what position you hold or
where you are from!
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THE NEXT GENERATION OF LEADERS

“Talent" is a component in one of our Inno-
tality Strategic Imperatives. The manage-
ment team believe that everyone in the
company has talent and some will potentially
be next generation of leaders. Even though
they start small, they can eventually be
inspired and developed to become bigger.
That also means they believe in the capacity
of our local talents and that the leaders are
made, not born.

While the business is growing at a fast
speed, strong and enthusiastic leaders are
needed. As this is a given choice, Innotality
has the opportunity to ensure the internal

team will be well developed to take charge
in the higher role when a vacancy or time
arrives. In response to the above mindset
and belief, we introduced a program called
“Next Generation Leader”. The program
aims to fast-track and develop those in key
positions to be ready in the higher positions
in the next one and a half or two years. For
the first batch, 21 candidates were nomi-
nated for the program and will need to go
through a selection process before being
developed to be ready in the future leader
role. It is an on-going process; everyone in
the key positions will stand a chance to
participate.
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Ms. Phoeun Bunna has adva-
nced her career from Assista-
nt Resident Host Manager to
Head of Experience.
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Mr. Heap Daneth, from Proc-
urement Manager to Head of
Procurement.
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CAREER

ADVANCEMENT
AT INNOTALITY

Innotality provides a fair opportunity for
talented people to grow in the company.
The management team believes and trusts
our Cambodian talents that they are com-
petent enough to perform at their level or
higher and that they have potential to move
forward. Employees will be considered for a
promotion if they perform very well and
consistently from one year to another, have
a strong learning agility, adapt to change,
cope up with the challenge and deal with
problems effectively. Also, they have
passion to grow, feel engaged and optimis-
tic about the future of the company. More
importantly, they are honest and loyal to the
company.

In the recent years, a lot of staff have grown
their careers in Innotality. To name some,
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Mr. Ry Roberto, from Senior
Resident Host to Resident Host
Manager.
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Ms. Soun Rattanak Chamroeun,
from Assistant HR Manager to
HR Manager.

and many more to name.
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Management team in Finance department
is motivated to conduct training to all
finance associates to improve their func-
tional skills, since it's believed that ongoing
training is a way to motivate the team and
keep them constantly developed for more
effective result and productivity.

Finance
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Most of the tasks in Finance department are
administered using MS Excel. Knowing
techniques how to use Excel effectively can
help speed up our works. Understanding
this, Mr. Ly Mengphat, a Financial Control-
ler, scheduled to facilitate this training with
the participation from all of our Finance
associates. After 20 hours
spending on this program,
our team feels more confident
in using MS Excel. Finance
department also aims to host
other relevant programs for
our team in the upcoming
months.
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LOTUS FLOWER FOLDING

Finance team have always taken
part in the events in Innotality. In the
occasion of Christmas and New
Year, finance team are honored to
coordinate “Lotus Flower Folding”.
With such activity we attract a lot of
guests to join, learn new local expe-
rience of how to fold the different
styles of lotus flower, and taste the
freshlotus seed. Lotus flower folding
activity is demonstrated at the heart
of Borei Angkor Resort & Spa’s
lobby every few days per week in the
purpose of promoting Cambodian
local flower to all guests who stay
with us from all over the world.
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Questions & Answers for Lucky Draw
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